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ABSTRACT

Cultural identity shapes entrepreneurial practices in profound ways. This chapter
examines the connections between entrepreneurs' cultural backgrounds and their
business approaches to understand how they make decisions and develop
strategies. Minority and immigrant business founders face distinct challenges
while also possessing unique advantages in global markets. The chapter explores
cultural intelligence as an essential entrepreneurial skill. It also discusses methods
for maintaining authentic cultural expression while meeting market requirements.
Through academic research and case studies, entrepreneurs can learn practical
approaches to multicultural business environments. These insights help them
build innovative businesses that respect their heritage while embracing necessary
adaptation.

Keywords: Cultural entrepreneurship, immigrant entrepreneurship, cultural
intelligence, multicultural business

INTRODUCTION

The relationship between cultural identity and entrepreneurship demands serious
attention in our globalized economy. Entrepreneurs carry their distinct cultural
perspectives into business ventures. These cultural foundations affect everything
from recognizing opportunities to leadership styles (Hofstede & Minkov, 2010).
Entrepreneurship exists within specific social and cultural contexts that shape how
business opportunities develop, as noted by Kloosterman and Rath (2001).

Cultural identity encompasses values, traditions, and worldviews from one's
background. This identity influences how entrepreneurs frame business problems
and build relationships. For minority and immigrant entrepreneurs, cultural
identity offers both strengths and difficulties. It can create market insights while
presenting systemic barriers (Aldrich & Waldinger, 1990).
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